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Levi's
Spec Project — The Story Behind a Fictional Collection

Speculative portfolio piece, written by Srijayee Ghosh to demonstrate brand-voice fluency. Not affiliated with,
commissioned by, or endorsed by Levi Strauss & Co. The collection described is original and fictional.

THE BRIEF | SET MYSELF

Levi's doesn't sell denim so much as it sells time — the idea that a pair of jeans gets more honest the
longer you wear it. The brief: write the brand story behind a fictional capsule collection, in that exact
register — plain-spoken, generational, a little weathered, never precious.

The Heirloom Run

THE STORY

Every pair of jeans tells you where it's been. The crease behind the knee. The fade across the thigh
where a wallet used to sit. The hem someone took up by hand because the machine at the tailor's
was broken that week and the jeans were needed by Friday.

The Heirloom Run started with a question we couldn't shake: what if we stopped trying to make denim
look worn-in, and just waited for it to actually happen? So we built six pieces using the same rigid,
unsanforized denim we used decades ago — the kind that doesn't fake a fade, because it hasn't
earned one yet.

No pre-distressing. No artificial whiskering. Just raw indigo, a copper rivet at every stress point, and a
tag inside the waistband where you can write a name — yours, or whoever you hand them down to.

We're not going to tell you how to wear them in. You already know. Wear them until they fit like an old
conversation. Patch them instead of replacing them. Let the indigo go where it wants to go.

Some clothes are made to be replaced next season. The Heirloom Run is made to be the thing your
kid steals out of your closet in fifteen years — and it'll probably fit them better than it fits you now.
WHY THIS PIECE

Demonstrates heritage brand storytelling — plain language, generational framing, and restraint
instead of hype, in a voice built around authenticity rather than sales pressure.



