Gucci

Spec Project — Collection Launch Email

Speculative portfolio piece, written by Srijayee Ghosh to demonstrate brand-voice fluency. Not affiliated with,
commissioned by, or endorsed by Gucci. The collection described is original and fictional.

THE BRIEF | SET MYSELF

Gucci's maximalist era reads like a love letter written by several people from several centuries at once
— romantic, theatrical, unafraid of clashing references. The brief: write a launch email for a fictional
collection in that exact register, eclectic but never random.

Subject: Some Things Were Never Meant to Match. We
Made Them Anyway.

EMAIL BODY
There is a version of elegance that asks permission. This is not that version.

Introducing The Cabinet of Wonders — a collection built the way a curious mind collects things: a
botanical print borrowed from a greenhouse that hasn't existed in decades, a silhouette lifted from a
decade that refuses to stay in the past, hardware that looks like it was salvaged from a chandelier.

Nothing here was designed to be subtle. A velvet blazer in a green that has no business being this
loud. Embroidery dense enough to tell its own story before you've said a word. A loafer with a buckle
borrowed from somewhere far more theatrical than a shoe closet.

Wear the pieces together, against every rule of restraint, or wear just one against something plain and
let it do all the talking. Either way, it was never going to be quiet.

The Cabinet of Wonders opens Thursday. Some things are worth not matching for.

WHY THIS PIECE

Demonstrates command of a maximalist, narrative-driven luxury voice — the opposite register from
Bottega Veneta's restraint elsewhere in this portfolio, proof of range across the spectrum of “luxury,”
not just one note of it.



